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A POINT OF VIEW BY CYRIL

Design can not be successful without
marketing. Without commercial restrictions,
we are no longer talking about design

but rather 'Art'.

At same time, marketing can not do without
design. Marketing without design will stay
'ineffective’.

?

Before the 90's crisis, designers were kings, seen as the only ones
to direct and dictate trend tastes. But the crisis changed everything.
Marketers took the throne and designers became the marketers' hands
The consequence has been a lack of creativity in the market.

Designers were reduced to not much more than glorified software
image generators. We fell in a “"No risk” design period.

To reach success, designers and marketers have to understand each other.
Designers need to use market analysis to have a better understanding
of the targeted customer. At the same time, marketers need to provide
space for designers to be creative and explore new emerging trends.

Consumers are not numbers , after all, most of them
are not rational. They have feelings and designers
should relate to them through emotions.
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