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REFLECTIONS BY ALISON & ALICE

http://edition.cnn.com/2008/LIVING/wayoflife/10/08/o.

recession.proof.family/index.html?iref=24hours
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“How to recession-proof your family”
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Suggested Reading

Storytelling: Branding practice
by Klaus Frog & Christian Budtz

Nation Branding: Concepts, issues, Practice
by Keith Dinnie

wos, Recommended
Marketing & Branding
websites
www.marketingprofs.com

www.marketingsherpa.com
www.brandingblog.com
www.brandblog.com
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